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Real Facts in Unreal Market Conditions
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Middle East North
Latin America 3% America
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Australia
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*Digital River forecast for Internet. ZenithOptimedia for other media. SoufeaithOptimedia.



Lead
generation 7% Display ads/
ad banners
22%

Rich media 8%

Email 2%

Sponsorships
3%

Classifieds
18%

Search 41%

U.S. market

Source: PricewaterhouseCoopers, Interactive Advertising Bureau (IAB),
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JupiterResearch,. Responses of Top US Search Marketers
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